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SECTION Marketing and Public Relations 3000-01 

TOPIC Special Olympics Canada Logos and Samples – 
3000-01 

PAGE 1 OF 1 

EFFECTIVE DATE May 1998 LAST UPDATED June 2005 

 

USE OF LOGO 

Special Olympics Canada
Office.   

Permission to ut ilize the Special Olympics Canada logo by SOC Chapters or by any other 
party for whatever purpose must be obtained in writ ing, f rom the President  & CEO of 
Special Olympics Canada or the Vice President  of Market ing & Development . This process 
must be adhered to unless such use is included in a sponsorship agreement , in which case 
the approval process will be part  of the sponsorship agreement . 

Special Olympics Canada
Nat ional Games Organizing Commit tees develop for each Nat ional Games. 
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SECTION Marketing and Public Relations 3000-02 

TOPIC Use of Commercial Messages on Uniforms or 
Equipment at National Games – 3000-02 

PAGE 1 OF 1 

EFFECTIVE DATE May 1994 LAST UPDATED June 2005 

 

1. Advert ising is not  permit ted on either equipment  used or the uniforms and/or numbers 
worn by athletes or by any person with an of f icial funct ion other than the normal 
commercial markings on retail goods during the compet it ion. 

2. Athletes not  act ively involved in compet it ion may wear apparel, carry and use non-
sports equipment  items, such as tote bags, bearing small and at t ract ively designed 
ident if icat ion of corporate or organizat ional sponsors. 

3. Volunteers, other than sport  off icials, may wear jackets, t-shirt s, caps and other apparel 
bearing small and at t ract ively designed ident if icat ion of corporate and organizat ion 
sponsors at  sports venues. 

4. During the Opening and Closing Ceremonies, athletes, coaches, team delegates and 
other off icial members in the Parade of Athletes are not  permit ted to wear uniforms 
which bear corporate or organizat ional ident if icat ion. 

5. Athletes may not  endorse products by displaying them in interviews or ceremonies. 
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SECTION Marketing and Public Relations 3000-03 

TOPIC National Sponsors List and Official Logos – 3000-
03 

PAGE 1 OF 1 

EFFECTIVE DATE November 1998 LAST UPDATED June 2005 

 

When list ing or recognizing Special Olympics Canada Nat ional Sponsors and Partners, the 
most updated list ings must be ut ilized.  These are found on the SOC website.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


